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After the Cold War broke out, the Truman Administration made use of exhibits as a way of illustrating the Marshall Plan. This shows that the international exhibits began to serve the Cold War politics. Restrained by the fact that the cultural Cold War was not yet in full swing and by Smith-Mundt Acts, the US government did not systematically use the international exhibits as a major tool of psychological warfare. In the late 1950s, however, the Eisenhower Administration started to incorporate the international exhibits into the psychological propaganda strategy as a way of countering the Soviet Union’s “Cultural Offensive” effort. Two programs were launched: one was international trade fair; the other was cultural exhibits. The American exhibits expanded rather rapidly on the global level and became a major tool to counteract Communism and build a self-image as a righteous nation.
